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IMI PRODUCT & SERVICE GROUPS [1mr] s

IMI Careers & IMI Learning & IMI Professional IM| Standards &
Resources Development IMI Membership Register Research
IMI Autocity IMI Qualifications IMI Membership IMI Professional Register IMI Sector Standards
- i iti -all level
Onllngcommunltles IMI Accreditations alievels IMI Employer IMI Sector Research
- Teachingresources IMI Magazine Recognition Scheme
- Learning resources IMI Quality Assured IMI Return On Investment
IMI Auto Jobs Programmes IMI Member Events Research
IMI Skill Auto IMI Professional

Development (CPD)
IMIl eLearning

IMI ePortfolio

IMI Centres Hub



IMI COLOUR PALETTE

[#]

IMSTITUTE o# e
MOTOR INDUSTRY

Primary

Secondary

Pantone: 547c
RGB: 05974
CMYK: 100 55 45 45

Hex: #004051

Learning + Development

Pantone: 2583¢

RGB: 164 90 159

CMYK: 507500
Hex: #955590

Pantone: 5507c

RGB: 157 174171

CMYK: 4525305

Hex: #36 A7 A8

Careers + Resources Professional Register
Pantone: 123c Pantone: 3115¢

RGB: 254 20123 RGB: 47 186 211
CMYK:022%00 CMYK: 700200

Hex: #FEC?1D Hex: #28B8CE

Membership

Pantone: 350c¢

RGB: 118 184 53

CMYK:600%00
Hex: #75B842
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LOGO USAGE [0 e

Using the IMI logo

[ ez
IMI
I NSTITUTE OF THE INSTIT.IrJTE
MOTOR INDUSTRY NDUSTRY
&

INSTITUTE
INDUSTRY




FONT TYPES

IMSTITUTE o# e
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Usage Print Font Web Font Document / Email Guidance
Titles DI N BOLD DI N N EXT TRE BUCH ET Use for headings / sub headings in all caps.
PRO BOLD MS BOLD
Features Chapparal Chapparal Georgia Use sparingly in sentence case for quotes, pull-outs and
. supporting copy.

Regular Italic Regular Italic Regular Italic
Body Proxima Nova Proxima Nova Franklin Use as body text, sentence case.

Regular Regular Gothic Book
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Our photography




CONTACT US [0 e

If you have any questions on how to apply our brand or use the logo, please
contact the communications team - details below.

If you are printing market material or and wish to use our logo and other
brand assets, please contact us and we can supply the right files.

E: comms@theimi.org.uk
T: 01992 511521



